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Posthumous

Thank you

The Federation wants to show their
condolences and pay a heartfelt
tribute to all our colleagues from Food
Banks who have left us this year:

Fernando Zarraluqui Guibert.
(Navarre Food Bank).

Manuel Hontanilla Perez.
(Granada Food Bank).

Juan Antonio de Tomas.
(Seville Food Bank).

Luis Ortiz Alfau.
(Bizkaia Food Bank).

Manuel Sillero Gomez de Ortiz.
(Seville Food Bank).

Felix Moreno de la Cova.
(Seville Food Bank).

Juan Antonio de Tomas.
(Seville Food Bank).

Arturo Nicolas Garcia Zaragoza.
(Murcia-Segura Food Bank).

Juan Francisco Fleitas Ascanio.
(Las Palmas Food Bank).

Juan Vega Carrasco.
(Badajoz Food Bank).

Ma. del Carmen Corral Garcia.
(Segovia Food Bank).

Sebastian Joy Reines.
(Mallorca Food Bank).

M2 Angeles Garcia Rodriguez.
(Zamora Food Bank).

Manuel Espigares Arroyo.
(Granada Food Bank).

Araceli Fernandez Blanco.
(Navarre Food Bank).

Rafael Torregrosa Pelaez.
(Toledo Food Bank).



Letter from
the President

Dear collaborators and friends,

In our task of assisting the most disadvantaged in our society throughout the
year 2019, a commendable job with 3,211 volunteers at the helm, who they have
selflessly served at the Food Banks and who | have to thank above all for their vital
work with the citizenship, private companies and public authorities, all sources

of food aid, which has enabled us to distribute 144,551,221 kilos staple food
items, through an exemplary distribution network comprising 7,216 charities, to
1,050,684 people in need and/or at risk of social exclusion.

This work has been carried out by the simultaneous action of 54 Food Banks
covering the entire national territory.

Citizen recognition is endorsed by the united response in our Operation Kilo
campaigns conducted throughout the year and especially with the nationwide
2019 Great Food Drive held in late November.

The value of food distributed free of charge can be estimated at € 247,367,508.43.
The ratio of our activity is equivalent to 137.58 kilos of food distributed per
beneficiary per year.

In addition to maintaining our fight against waste, the UPM Food Bank Chair is
exploring the contribution of our activity to the 2030 SDGs as well as reducing
greenhouse gas emissions through the use of surplus and waste.

Once again we express our gratitude to all the volunteers and collaborators for the
outstanding services rendered in favour of this noble cause.

Juan Vicente Peral Ayala
FESBAL President




We are
a Team.

The Food Banks

When did they start?

o 1967 in Phoenix,

Arizona (USA)

o 1984 in Paris
» 1987 in Barcelona

Over 3,200 steady

volunteers, mostly
pensioners or early retirees

What are they?

Non-profit organisations

Why do they exist?

To recover and redistribute
surplus free of charge
through charities to

the underprivileged

How do they work?

Gratuitousness
Neutrality
Transparency
Professionalism
Safety

How DO THEY WORK?

To distribute food and combat
waste, the Food Banks operate as
follows:

FOODRECEPTION CHANNELS

Food donations are received from
individuals and companies, food
industry surplus, Operation Kilo
campaigns, the European Union and
the "Mercas".

WAREHOUSE

They are classified, organised and
distributed according to the needs
of social organisations.

FOOD PISTIBPUTION

Food Banks do not distribute food
directly to the needy but to officially
recognized social welfare institutions.
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The Spanish Federation of Food Banks

Conducts its activity in three stages:

l FOODRECEPTION CHANNELS Z PISTRIBUTION
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&VEGETABLE
RECEPTION What are its goals?

- Gratuitousness

- Represent the federated Food Banks
- Serve its members

- Promote the Food Banks

- Channel and distribute aid

- Maintain the founding spirit

- Fight hunger and food waste



1 Volunteers

// On 5" December, International Volunteer
Day, established by the UN in 1985, FESBAL
paid tribute to all volunteers because they are
the engine that drives your organisation. 4/

O of the Spanish Food Banks staff
(o) are steady volunteers.

2 1 1 Number of volunteers collaborating
’ in the organisation at present.

Registered number of specific
1 Z 0 0 o o volunteers for the third consecutive
’ year on the Great Food Drive.

In addition FESBAL volunteers fight hunger and
combat food waste to contribute to sustainable
development and peace in the world.
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According to the United Nations, a
voluniteer is "the person offering their
skills to help the disadvantaged and

collaborate to meet global goals”

Q




Ceremonies and Events

These are the main activities that the Federation has participated in throughout the year to
boost its mission as a social organisation.

10

- Attends the 20" an-
niversary of the Span-
ish Association of Dis-
tributors, Self-service
stores and Supermar-
kets, which represent
80% of food distribu-
tion establishments.

- We attended the cel-
ebration of Pascual
Quality’s 50" anniver-
sary at the Reina Sofia
Museum in Madrid.

Assistance to the
lecture of the Span-
ish Network for Sus-
tainable Development
president, Leire Pajin,
on the need for "Cor-
porate Commitment,
key to achieving the
SDGs", the 17 Sus-
tainable Development
Goals, including ZERO
HUNGER.

Triptolemos Foun-
dation Trustee meet-
ing at the UPM, which
receives the highest
representatives of the
Spanish food system
in all its fields.

- The FESBAL CEO at-
tended the Telefonica
Foundation Child Pov-
erty Summit.

- Assistance tothe SERVI-
MEDIA DIALOGUES on
solidarity in Spain and
the role of foundations
and associations for so-
cial cohesion.

Representatives  of
FESBAL assisted the In-
ternational Meeting of
Food Banks in London,
with 53 other countries,
organised by The Global
FoodBanking Network
(GFN) in cooperation
with the European Fed-
eration of Food Banks
(EFFB).

- FESBAL volunteers vis-
it the San Juan de Dios
Parish Social Centre in
Vallecas (Madrid).

Celebration of the Danone
Centenary in Barcelona.
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social impact of the Food
Banks, because without their
presence the food they collect
and distribute would go to

Inigo Saenz de Miera, director
of the Botin Foundation,
during the 24" FESBAL
Congress in Santander

waste"

- 15" meeting of the
FEAD Network in Brus-
sels on "Different ways
of implementing the
FEAD Program".

- EFFB Steering Com-
mittee meeting in Co-
penhagen.

- AECOC General As-
sembly in Barcelona.

- Assistance at Mon-
cloa to the debate
on "Child Poverty
and Agenda 2030" in
which the President of
the Government de-
fended state policy to
ensure support for the
work of civil society.

FESBAL President,
Juan Vicente Peral,
meets with the Presi-
dent of Caritas Spain,
Manuel Romero Bre-
ton, to discuss the
signing of an agree-
ment between the
two organisations.

- In the celebration of
Red Cross and Red
Crescent Day, chaired
by HM Queen Leti-
zia in Zaragoza, the
FESBAL President is
invited by the Red
Cross President, Javi-
er Senent.

- Danone celebrated
its centennial in Bar-
celona, with interest-
ing presentations and
featured guests such
as Andre Agassi.

- The 24* National FES-
BAL and Food Banks
Congress is held in
Santander. The open-
ing ceremony held at

the Botin Foundation
headquarters, chaired
by the mayoress of
Santander, Ms. Gema
Igual.

Representatives of
FESBAL attend the
Annual Food Banks
Convention in Rome,
received in audience
by Pope Francis.

- Awards ceremony of
the 11* edition of Ban-
co Santander Social
Projects, chaired by
Her Majesty Queen
Letizia, along with the
President of Banco
Santander, Ana Botin.

- Queen Sofia visits
the Bizkaia Food Bank
to oversee the work of
the Biscayan entity.

n



- FESBAL is invited to
World Oceans Day,
in which the Queen
Sofia Foundation pre-
sents LEMON, a short
film on environmental
awareness.

- Queen Sofia inau-
gurates the Alcorcon
Food Bank depot in
the southern area of
the Community of
Madrid, which will
expand its food stor-
age from 70,000 to
250,000 tonnes.

- Solidarity Food Day
(SFD) is held for the
fourth consecutive
year, sponsored by
the Alimentum Foun-
dation and in which
the 25 member com-
panies made an ex-
traordinary donation
of 200,000 kilos of
food and drink to the
FESBAL partner Food
Banks.

- We attended the 5"
edition of the Restau-
rant Business Brands
Awards organised in
the Cibeles Palace au-
ditorium in Madrid.

- FESBAL assists ALI-
MENTA TECH, a con-
ference on food inno-
vation, organised by
BAYER to enable sci-
ence and technology
to eradicate future ex-
treme poverty and en-
sure access to healthy
and nutritious food.

- We attend the Nation-
al Marketing Awards
where the FESBAL
2018 Great Food Drive
project was a candi-
date.

- Queen Sofia visits the
Vigo Food Bank where
altruistic and commit-
ted work is performed
daily by volunteers at
the Lavadores depot.

- Participation in the
European Federation
of Food Banks (EFFB)
meetings with the Eu-
ropean Parliament to
discuss the future of
the European Social
Fund and food waste.
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“Food Banks

work wonderfully,

Queen Sofia during her
visit to the Food Bank — se—

- We attended the 2
Week Against Waste
organised by AECOC.

- On the occasion of
Columbus Day, the
FESBAL President at-
tended a reception at
the Royal Palace host-
ed by the King and
Queen of Spain.

Invitation to the
meeting of the Euro-
pean Federation of
Food Banks in Stras-
bourg.

- The 55 Food Banks
associated in FESBAL
held its General As-
sembly in Madrid to
discuss the internal
affairs of their organi-
sation.

- Assistance to the 18®
FEAD Network Meet-
ing in Brussels.

- The seventh annu-
al Great Food Drive
is held throughout
Spain.

- With the slogan "Rev-
oluZion and anti-rev-
oluZion in food", we
attended the 2019
Feeding the World fo-
rum in Madrid, organ-
ised by the Sustaina-
ble Innovation Group.

- Assisted the Voda-
fone Spain Founda-
tion 25" anniversary
celebrations, an or-
ganisation that works
jointly with the Food
Banks.

society must
support them”

- Queen Sofia visits
the Medina Azahara
Food Bank in Cordo-
ba.

13



Espiga de Oro Award

The Spanish Federation of Food Banks once again held
its traditional annual gala the Food Bank Espiga de Oro
Awards. The ceremony took place on 23 October at
CaixaForum Madrid, which for the third year running
generously offered its auditorium for the event.

In this 16™ edition of the awards, Mercasa was awarded
the "Espiga de Oro", the highest award of the evening.
Other companies such as El Corte Ingles, Coviran,
Obra Social "La Caixa", RENFE; media companies
RTVE and Europa Press and other regional companies,
as well as veteran volunteers were also recognized with
several awards in different categories.

- The Espiga de Oro has been awarded since 2003 to
companies, individuals, foundations or institutions that
support the joint work carried out by the 54 Food Banks
that make up FESBAL throughout the year.

-1n 2019, the "ESPIGA AUTONOMICA” was established. A
new award given on the evening of the Espiga de Oro to
four Food Banks who can thereafter award companies in
their autonomous communities.

- Her Majesty Queen Sofia accepted the honorary
presidency of Espiga de Oro Awards for this edition.



25" June
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19" November

The prizewinners at the end of the "2019 Espiga de Oro” awards ceremony.



Stars of the Great
Food Drive Award

This year the award Stars of the Great Food Drive was
established in acknowledgement of the companies
that collaborated during the 2018 campaign.

D . A -

LIDL, presented to Michae-
la Reischl, Head of CSR.

RENFE, presented to Gonzalo
Pastor Barahona, CSR Manager.

Mercadona, presented to Mar-
garita Munoz, Director of Social
Responsibility.

ABC, presented to Bieito
Rubido Ramonde, Director.

L

w

w

Fundaciodn Ebro, presented to
Blanca Hernandez, President.

Agencia EFE, pre-
sented to Fernando
Garea, President.

LPR Spain, presented to Javier
Dominguez, Director and General Manag-
er South Europe and Alexander Vlietman,
Assets Director.
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What we
have achieved
The Great

)
oo e IGRACIAS! ~

with the 54 associate Food Banks,~~
was once again a huge success.

We repeated it, TOGETHER. /
TO THE CITIZENSHIP TO THE PARTNER COMPANIES,
INSTITUTIONS AND
1 DISTRIBUTION

ror 21 MIllION KQG 1000 | cliannELS

donations . L 5 b
- For makl_ng the organisation and logistics of

- By doing so for the third consecutive year the initiative feasible

- For donating food of high nutritional value . For collaborating with 11'000

120 ooo points of sale
- Because they mobilized 4
VOIu ntee rs in the campaign - Because their support facilitated the

purchase of the material used:
- Each volunteer collected 175 kg

730'000 compostable bags
- For maintaining European leadership, collecting

iros 12 KQG vercopto nconsions | D20/000 e
39,000.....:
15,000....
6,000.....




Annual Report - 2019

TO THE MEDIA AND
COMMUNICATION COMPANIES

é@

-—
Ex Ul 5 For spreading the campaign messages:
soc WUl (OF
o2 : <
i = 20
ZE @ million viewers watched our advert

VN
¢

onTVE.

639,000.. e

33 million people who saw the
campaign in shopping centres and stations

thanks to Exterior Plus.

andover 1,360,000

AVE travellers thanks to RENFE.

This year the campaign
was honoured with an
exceptional sponsor.
Alejandro Sanz selflessly
joined the campaign and
encouraged Solidarity
from all of us. Thank you
very much Alejandro!!
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Agreements and
[ ]
Campaigns
Thanks to the Operation Kilo collections and operations conducted
throughout the year, FESBAL receives food for distribution.

However, the greatest bulk comes from donations, campaigns and
material contributions from agreements and conventions.

Major agreements signed in 2019

The agreements have been signed with public and private organisations, especially with
companies and institutions of all kinds, which FESBAL would like to thank.

TOYOTA EXTERIOR PLUS
FUNDACION REINA SOFIA FUNDACION MAPFRE
PRIMARK TIENDAS CAPSA FOOD

FUNDACION CARREFOUR FUNDACION BANCARIA LA CAIXA

CAPSA FOOD

THENAISIE PROVOTE

EL POZO

CAIXABANK

TOO GOOD TO GO

CMC

BAYER CROPSCIENCE

MERCASA
TELEFONICA
TRAGSA

GLOVO

CREDITO Y CAUCION -
FUNDACION JESUS SERRA

ROCHE DIAGNOSTICS

J.GARCIA CARRION



Annual Report - 2019

Major campaigns in 2019

PLATANOS DE CANARIAS

" campaigns
ASPROCAN p g

Record milk collection

The joint action "No child without
a moustache", driven by the Obra
Social "La Caixa" and CaixaBank

on behalf of FESBAL and the Food

FUNDACION ALIMENTUM - DAS

NESPRESSO )
Banks, far exceeded the collections
of previous editions. Donations

TOYOTA reached a total of 2,555,863 litres of

milk, 60% more than the previous
year, which will contribute to supply
this product to vulnerable families.

FUNDACION EBRO

FUNDACION LA CAIXA

A shower of bananas

for the Food Banks
BANKIA

Thanks to the agreement signed

in 2013 by the Canary Islands
SMURFIT KAPPA ESPANA Association of Banana Producer

Organisations (ASPROCAN)

with the Federation, the Food
FUNDACION REINA SOFIA Banks receive an average of

11 million bananas annually

to distribute among its

FUNDACION MONTEMADRID beneficiaries.

Purchase of milk for young and
old

Through the agreement with

the Queen Sofia Foundation, of
which Her Majesty Queen Sofia

is President, the Federation was
able to buy 140,000 litres of milk
to meet the nutritional needs of
mostly children and senior citizens,
beneficiaries of the 54 federal Food
Banks.

21



Fight Against Food Waste

In 2019, half of all the food distributed helped alleviate
food waste in Spain. In a country where 7.7 tonnes of
food is thrown out every year, in which 27 million kilos
of food go to waste while 1in 5 people are still at risk of
poverty, the work of surplus food recovery from markets,
the food industry and the Food Bank distribution sector is
essential.

- The optimal use of food by the organisation was 50.5% this year, which
means that half of the food collected came from surplus.

- The destruction of 75 million kilos of food was avoided, 50% of the total
food distributed to the needy that FESBAL helped.

- The kilos distributed totalled 300 million food servings.

- By working against food waste and its reintroduction into the circular
economy, FESBAL contributes to sustainable development.

- Our mission directly impinges upon several of the 17 Agenda 2030
Sustainable Development Goals, mainly on:

-SDG 1 (End Poverty)

-SDG 2 (Zero Hunger), which also aims to improve nutrition and sustainable
agriculture and therefore reduce inequality

-SDG 12 (Responsible Consumption and Production)
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Origin of the Recovered
Food Surplus

2,%92

8t,736

25,482

tonnes
23

14,547

tonnes

20,841

tonnes

72,598 t (50.5%)
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Mass Media

Throughout the year, the Department of
Communications has increased its activity to
publicize the work and actions carried out by the
Federation, with a huge impact in media coverage.

An awareness campaign in shopping centres was
performed for the Social Action Plan of the Montemadrid/
Bankia Foundation focusing on the purchase and
distribution of canned fish to the underprivileged.

The Great Food Drive campaign met with an abundant
impact.

On RTVE the advert was aired for free, and was seen by
a total of 20,070,000 viewers and on Telemadrid, by
639,000 viewers.

In 10 of the main railway stations on the ADIF network and
98 major shopping centres in the country, EXTERIOR PLUS
set up digital displays attaining almost 800 million impacts
(782,289,563) with an audience estimated at 33,254,000
people.

The Madrid EMT arranged free space for the billboard on
200 buses, reaching an estimated audience impact of

22,192,292 commuters.

RENFE once again donated space on the AVE train screen
to broadcast the video, which was seen by 1,361,058
travellers.
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MASS MEDIA collaboration

RTVE, Telemadrid, RNE, Radio 5, Cope, Canal Sur Radio,
Audiovisual Radio Internacional, Radio Inter, Capital Radio,
Radio Mix FM Santander

Daily newspapers: ABC, EL PAIS, EL MUNDO, LA RAZON, EL
PERIODICO, EL NUEVO LUNES

Magazines and journals: INFLUENCERS, COMPROMISO RSE,
ACTUALIDAD ASEGURADORA, EFE, EUROPA PRESS, SERVIMEDIA

Advertisin RetailActual, Eurocane, Medicina Interna de los Pequenos
9 Animales, Fusion Asturias, Sweet Press, Codigo 84 AECOC

"PLAYING TO EAT HEALTHIER"” Course

- The Federation’s Communication Department developed, designed, coordinated and
implemented a Course on Healthy Eating for Children for the Food Banks. 25

- Experienced staff from six Food Banks (Bizkaia, La Rioja, Las Palmas, Murcia Segura,

Salamanca and Valladolid) provided teaching materials to train nearly 2,000 children aged 6
to 14 years with 49 courses in patterns of healthy behaviour and good eating habits.

WEB and SOCIAL NETWORK followers

-/  WEB/Number of unique visits to the FESBAL site: 34,523.

w TWITTER / We went from 11,400 followers in January to 11,700 in December.
:L(S FACEBOOK / We went from 4,106 followers in January to 4,364 in December.
@ YOUTUBE / We went from 120 subscribers in January to 184 in December.

j 2] FESBAL NEWSLETTER/ We have 138 subscribers.
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Collaboration with
the UPM Chair

This year the Madrid Polytechnic University Chair has

stepped up its activities in support of the Federation and
the Food Banks in various fields.

Contest

The National Drawing Contest amongst schools which convenes every year

managed to increase from 83 participating schools in 2018 to 123 and 13 to 16
participating Food Banks.

- The prizes were presented at the Espiga de Oro awards ceremony.

- A new special prize was introduced for the Food Bank
with the highest participation in this contest.

=
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- Study on "The potential of the OAR to undertake new activities to
help the disadvantaged in the framework of the FEAD. Adaptations
and training needs."

- Study on "The contribution of Food Banks to the SDGs. Internal
work document."

- Report on "Towards a Strategic Plan of Food Banks to align with
the SDGs", to situate the work of Food Banks in Agenda 2030 and
guide future actions in achieving the 17 SDGs.

- Master's Dissertation by the UPM GESPLAN Research Group with
research topics related to the Food Bank Chair, helping to spread
knowledge and awareness nationally and internationally.

- Monograph on Poverty in the Community of Madrid for the Bank
of Madrid journal.

Seminars

- Students of the Banco de Madrid Master’s course seminar: Visit
to the Banco de Madrid facilities of 20 students from 7 countries
(Italy, Chile, Ecuador, Colombia, Peru, Argentina and Spain) on the
GESPLAN Research Group Master’s course.

- Presentation of the results of its waste analysis in school canteens
in an event called Towards "Zero Waste", organised by the NGOs
SED, PROCLADE and PROYDE in schools.




Facts and
Figures

Food Distribution to Beneficiaries

Food distribution data to beneficiaries thanks to the work of
volunteers in the organisation.

Percentage collected by Percentage of food
product type collected per input
. channel
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[ oils, sauces and condiments

[ Fruits and vegetables @ Biscuits, cereals [ Market withdrawals
[ Beverages B Meat, fish O FEAD (EV)
B sugar, chocolate, sweets [ Other products [ industry
[E Dpairy products [ Soups, purées, pulses, pasta [ Distribution
[ Ready meals [ Baby food [ contributions
FESBAL, in figures
kg food steady volunteers
distributed
families served
portions
children
beneficiaries
infants
kg per person/year
children

charities



Main types of products distributed

by Food Banks m«g/)

MLk NES
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LALTES) PAITA T ARISL vtuﬁml
33.1 1" 13

FRVTA ALEITE
225 5.3 1.4

Besioa] LEWMBRES  yicquns  comScRvaf FRUTA ¢ LaTof
VELTTALE VE PESunapO €N Lo SEAVA fREFAR AR
81 3.1 9.4 3.2 29 4.5

fronuiTe) PARA
EL DeEfavvpD

1.4
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A CHARITABLE ORGANISATION CAN DISTRIBUTE OUR FOOD IF:

« Its distributes the food received for free.

« It does not discriminate among recipients
of food aid.

« It does not use the food received for

purposes contrary to the FESBAL principals.

« It does not keep stock from Food Banks
in amounts greater than can be justified
between two successive donations.

« It refrains from any program, public action
or behaviour that could damage the good
name of the Federation or the Food Banks.

« It duly keeps registers and records of the
products received and distributed.

« It complies with food safety standards.
« It is a Charitable Organisation or equivalent.
« Is officially registered.

+ Its mission is to serve socially
disadvantaged groups.
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Juice Transformation

Campaign

The Fruit and Vegetable Producer
Organisations (OPFH), under
certain market conditions and prior
authorization and control of the
Administration (General Directorate
of Productions and Agricultural
Markets (DGPMA) and the Spanish
Agricultural Guarantee Fund
(FEGA) dependent on the Ministry
of agriculture, Fisheries and Food
(MAPA), can devote part of their
production to market withdrawals
for distribution of fresh surplus
production to organisations such as
ours.

When the surplus, due to market
crisis, can notassume fresh produce
consumption, it is transformed
and then packaged in the form
of juice; maintaining the same
characteristics of the fruit from
which it comes.

To do this, FESBAL hires all of the
transformation and  packaging
processes up to final delivery to the
Food Banks are included in the Fruit
and Vegetable Program with the
sector industries.

On the right, the figures for the
2019 campaign.

Citrus fruit

ORANGE

14,528,068 kg
=

MANDARIN

13,871,312 kg

00O

RED PEACH

8,615,654 kg

YELLOW
NECTARINE

I—___—_J 3,651,930 kg

YELLOW
PEACH

223,608 kg

Total kg - Fruit

40,666,964 kg
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Total

28,399,380 kg

C::} Total

%07). L %6

3,923,205 litres
(100%)
1,305,535 litres

(48.8% fruit)

@\ 2,617,670 litres
(51.2% fruit)
r——"> @\ Total

31

Total
12,267,584 — @1169 656 litres

Total litres - Juice

H

J

Mandarin

5,002,861 WY
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Economic Report:
Summary of income and expenses

Balance sheet on 31 December 2019

Energy Passive
Net Intangible Assets 50,379.14 | Capital 400,901.52
Net tangible fixed assets 171,515.11 | Voluntary Reserves 97,605.80
Loans to Food Banks 75,266.67 | Provisional surplus
Total fixed assets and long term 297,160.92 current period at 31.12.2019 -551,439.64
Own Funds -52,932.32
Trans. EU. Outstanding receivables 1,770.96
Long-term Banco Popular loan 0.00
Various debtors 1152,191.05 | Long-term debt 0.00
Fund Agricultural guarantee | 1,152,191.05 Short-term debt Bankia cards 1,275.38
Miscellaneous creditors 223,148.85
Debtor users 101,593.41 Orense Food Bank 900.00
Inka Palet S.L. 19,397.81
Banks Food (misc) 101,593.41 Smurfit Kappa Espana S.L. 202,851.04
Cash and Banks 1,261,435.30 | Tax and Social Security 5,039.07
FEGA-Aid Plan 2019 (advance) 1,693,268.28
Cash desk 1159.23 Pledged donations
Banks 1,260,276.07 Pending 944,352.38
Total Attainable and Treasury 2,516,990.72 | Exigible | I2,867,083.96
| |
| |
Total Assets I I 2,814,151.64 | Total Liabilities 2,814,151.64
! ! | |
I I T T
Revenue Expenses
Associated fees 39,140.00 | Monetary aid 1,948,203.48
Rendering of services 191,938.70 Non-monetary aid 2115,773.57
Food donations 1,219,619.20 Governing Bodies 835,785.63
Applied FEGA subsidies 2117,316.44 | Personnel 98,920.44
Applied donations 901,333.52 | Amortizations 96,528.51
Health and Social Services Ministry 85,000.00 Financial 10,578.92
grant 3.05
Financial
.4'554'350'91 Total Expenses : 5,105,790.55

lotal Revenue

As relevant facts dependent on

the Financial Statements on 31+
December 2019, the amount of
944,352.38 Euro in pledged donations
pending application, correspond to
agreements with O.S. Foundation.
Monte de Piedad and CaixaBank for
the purchase of milk and canned fish
amounting to 747,101.38 and The
Global Network Foodbanking and
Carrefour Fondation d'Entreprise

to help banks with logistical
improvements, amounting to 75,000
Euro and 122,251 Euro respectively.

It is also noteworthy that in February 2019, a
guarantee of payment was formalized with Bankia,

before the Spanish Agricultural Guarantee Fund
amounting to 1,152,191.05 Euro, to guarantee the
advance payment of 50% in administrative, transport
and storage costs within the 2019 Food Aid Program
for the Disadvantaged.

On the 7" May 2020, the Executive Committee
expressed its intention to regularise the asset
imbalance of the previous year throughout the year
2020.

The Accounts, Memory and the cited Audit report are
available on our website www.fesbal.org
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The Federation currently consists of 54 Food Banks whose contact details

are:
A Coruina Rias Altas Food Bank (Balrial) balrial@balrial.org 981271567
Algeciras Campo de Gibraltar Food Bank bacodealimentosalgeciras@hotmail.com 956 626 706
Almeria Almeria Food Bank Foundation bancoalimentosalmeria@gmail.com 950 345 947
Asturias Asturias Food Bank maria@bancaliasturias.org 985 115 860
Foundation
Badajoz Badajoz Food Bank info@bancoalimentosbadajoz.org 924 259 803
Foundation
Bizkaia Bizkaia Food Bank Association general@bancali-biz.org 944 499 258
Caceres Caceres Food Bank administracion@bancalicc.com 927 233 576
Cantabria, Cantabria Food Bank info@abacantabria.es 942 314 468
Spain Association
Ceuta Ceuta Food Bank secretaria@bancoceuta.es 956 525 225
Cordoba Medina Azahara Food Bank info@bancordoba.info 957 751 070
Gipuzkoa Gipuzkoa Food Bank oiartzun@bancoalimentosgipuzkoa.org 943 493 796
Granada Granada Food Bank Foundation fundacion@bancoalimentosgranada.org 958 289 406
Huelva Huelva Food Bank info@bancodealimentosdehuelva.org 959 251 028
Jaen Jaen Food Bank Foundation bancalijaen@gmail.com 953190 656
Las Palmas Las Palmas Food Bank info@bancoalimentoslpa.org 928 709 997
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Lleida Fundacio dels Aliments Bancs Lleida info@bancalimentslleida.cat 973 257 612

Madrid Madrid Food Bank Foundation administracion@bamadrid.org 917 346 383

Mallorca Mallorca Food Bank bamallorca@gmail.com 971408 100
Foundation

Murcia Segura Food Bank direccion@basmur.onmicrosoft.com 868 600 036

Ourense Ourense Food Bank bancodealimentosourense@yahoo.es 988 242 344
Association

Ponferrada Sil Food Bank admin@bancodealimentosdelsil.org.es 987 419 516

Segovia San lldefonso Food Bank segoviafeg@gmail.com 921433 428

Soria Soria Food Bank balso.soria@yahoo.es 975100 020

Tenerife Tenerife Food Bank info@bancoalimentostfe.org 922 226 497
Association

Toledo Toledo Food Bank balimto2@gmail.com 925 256 697

Valladolid Valladolid Food Bank infor@bancodealimentosdevalladolid.es 983 275 300
Foundation

Zamora Zamora Food Bank, A. C. banco.al.zamora@gmail.com 980 535 344
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Your contribution, however small it may be, helps If you wish to help, transfer donations to:
us to buy food for distribution to the Food Banks. FEDERACION ESPANOLA DE BANCOS DE
Contributions like yours help to fill the plates of ALIMENTOS ACCOUNT No.:

those in need daily. ES112038 2465 17 6000241164
or via the website fesbal.org
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